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About Our Project

Email is still growing!

“The usage of email has showed a gradual growth with
1~3% difference every year from 2011 to 2018.”

(KISDI)

“The number of worldwide email users will top 4.0 in 2020
and is expected to grow to over 4 4 billion by the end of
2024, Over half of the world population uses email in 2020.”

(RADICATI)

“In 2019, the email usage of people living in Seoul has
turned out to be 67.8% and 27.1% of the people
answering they are using email said they have used email
within 24 hours”

(Ministry of Science, ICT & Future Planning, KISA)
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Problem

Product/System

Target
Audience

Research
Question

About Our Project

Information in piled up emails easily gets lost,
E-mail Service

Anyone who feels the need to organize their e-mail

1. Can a redesigned email interface improve email arrangement experience free of the problem identified?

2. How can we modify email interfaces to encourage willing users to organize their inbox?
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METHOD

User Session #1

User Session #2

TTTTT
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METHOD

Survey #1
General Usage Survey

Survey #2
Non-experts Targeted Survey
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: To investigate a general email usage and tendency

Audience : Any email users
Type : Google Survey form

The number of response collected : 209

: To find out the universal perception of people
who have difficulty organizing their emails

Audience : Anyone who finds it difficult to organize their e-mail
Type : Google Survey form

The number of response collected : 119
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Interview
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METHOD

Interview #1 : To examine their general organizing routines.
Expert*s Targeted In—depth Interview Total 8 participants / 30 minutes - 1 hours
Interview #10 : To examine their motivations and
Experts Targeted In-depth implied emotions on organization.

Interview - Additional

Interview #2 : To examine the pgrceptmns of non-experts
toward email organization.
Non-Experts Targeted

In-depth Interview Total 4 participants / 30 minutes - 1 hours
P Transcripts collected 2 Coding Process [in progress]

Among participants who have responded to Survey #2, our
team have recruited the volunteers in a priority of who selected
multiple options on desired conditions but have the inbox not
satisfying the conditions,
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METHOD

User Session #1

With : Prototype ver.1
Type : Exploratory

] : First, to check general impression and usability of the
User Session prototype for the users, And second, to verify if there are any
points that users may misunderstand or find it unintuitive in
contrast to what the design aimed,

One-on-one usability tests were run either Zoom or offline,
Total 12 participants from different groups and varying
experience with email / 45 minutes - 1.5 hour

The participants were given 3 basic tasks and 3 advanced
tasks to perform, following the instructor's request and
questions, Probe questions were used throughout the sessions,
and feedbacks or comments were received after wrap-up
evaluation questions, The participants were asked to speak out
loud each step they would like to proceed through while also
specify what screen or interface they expect to see,

Key findings were collected through the observations,
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METHOD

User Session #2 With : Prototype ver.2

Type : Assessment

. : After modifying overall layouts and implementing several
User Session features, total four participants from the previous usability
testing was recruited in this session again, and six new
participants were recruited, This aimed to check whether
modification improved user experience and intuitiveness,

One-on-one usability tests were run either Zoom or offline,
Total 8 participants from different groups and varying
experience with email / 30 minutes - 1 hour

The participants were given 3 basic tasks and 3 advanced
tasks to perform, following the instructor's request and
questions, Probe questions were used throughout the sessions,
and feedbacks or comments were received after wrap-up
evaluation questions, The participants were asked to speak out
loud each step they would like to proceed through and also
specify what screen or interface they expect to see,

Key findings were collected through the observations,
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INSIGHT
1.

Unorganized email inbox must be
aided with a universal solution.

Q3. What 1is the email platform Q4. What device do you mostly use to
you use most frequently? check your email?

-
6%

- 12, 54%
°

Mobile (54 .6%)
Laptop (44.9%)

Gmail (46.9%) LES 9 YIE{/PC - #=Z / Phone mERZEIPC / Tablet PC

Naver mail (401 %) mGmail / A0 (£2)
= Naver Mail / 4|o[H] |

Daum Mail / &g 0|l (Hanmail / SHH|Ql)
u MSN / Hotmail

Kakao Mail / A4
m Qutlook / OfRE
mNate Mail / H|O|E Oj|&]

Yahoo / OfF 0!
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2.

Users distrust the current

automatic sorting system.

(ex. spam)

INSIGHT

Interview #1 _ User 1

(Q: Yeah, How much would you trust that auto
categorization features?)

A: | wouldn’t know until | use it, it would do make it work
to a certain extent, but | will have to get my hands on
and check,

Interview #1 _ User 2

A: | don’t trust computers, Let's say | set up the keyword
as ‘Special Offer and my marketing professor might
mention that in his lecture, 'm just so afraid of that,

Interview #2 _ User 4

Q. How much do you trust auto categorization that is
supported by email platforms?

A. |l don’t trust Ai in general so 0% --- It would make a lot
of errors in early stages of Al, Even if it develops and
error rate goes down to 0,1% | still wouldn't use it,
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Interview #1 _ User 4

A: If a certain program categorizes on its on, or Ai does
auto care, it just feels uncomfortable, There would be a
lot of errors, and security problems as well, Even if its
little more work, | like taking care of it on my own, and it
kind of makes me feel proud,

Interview #1 _ User 3

Q. Then, how much do you trust auto categorization that
is supported by email platforms?

A. hm | say 85% trust,
Q. Oh that's a lot, Could you tell me why?

A, It is auto categorization, right? It will use datas and
keywords so it must have organized it well, Not 100%
trust---_ it may make mistakes,
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3.

The new function that will be
suggested for efficient
organization should not have many
steps to perform.

INSIGHT

Interview #1 _ User 2

Q: Have you ever been notified figured out new updated
functions by yourself except for the email?

A: No, | think that would be annoying? | even get
annoyed by receiving emails,

Interview #1 _ User 3

Q: Do you do something else after that? you don’t have
to talk about all your accounts for this question,

A: Just in general, | delete my trashcan that has all the
deleted mails in it, This is a lot of work, because you
have to delete it twice, Receiving spam mail is also so
much work though,
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Interview #2 _ User 3

Q: How about setting up a keyword so thati t can be
marked as spam mail? You can set your own keywords,

A: | could use that to block those mails that you just
mentioned, Yeah those ads

Q: Ah (Laughs)

A: But | wouldn’t set up my own keywords to categorize,
| think that's too much work,
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4.

There is no correlation between the
frequency of checking the inbox
and the condition of the inbox.

Q3. How often do you check your emails?

ol 18
~ 1= 12 13
A MO ncea 2-320
than day 12| once =19 =
twice a in every Oncea 2-330] N
day week 1%lonce & 1%
2-3 days ) oncea 2-31&0|
in every N ofst
2.3 month 12| once ==
inevery  Never
weeks 0.3

months
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INSIGHT

Interview #1 _ User 1

(Q. How often do you check your mail notification right away let's say out of
10 mails?)

A:10 mails--- unless 'm working on something or working out or in class,
playing game, | just check it right away,

Interview #1 _ User 2

A: (laughs) well | guess | check my school mail at least once a day, My
laptop gets noticed and | have to delete them, | have to delete them alarms,

Interview #1 _ User 3

(Q. How often do you check your email?)

A. Everyday! At least 2-3 times a day for sure, There might be important
notifications or mail from professors,

Interview #1 _ User 4

(Q. How often do you use your mail?)

A, |l really use it often, But | just don’t like numbers showing so | don’t read the
content and just mark it as read,
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INSIGHT
5.

Empty inbox is not the main Q5. Check all the necessary condition
concept of organized box.

Interview #1 _ User 1
of organized inbox.

(Q: Yeah, How much would you trust that auto
categorization features?)

A: | wouldn’'t know until | use it, it would do make it work
to a certain extent, but | will have to get my hands on

and check,

Interview #1 _ User 2

o A: | don’t trust computers, Let's say | set up the keyword
as ‘Special Offer and my marketing professor might
mention that in his lecture, 'm just so afraid of that,

Interview #2 _ User 4

of o|2/&10I51A| oS H|2I0] SIS No unread mails Q. How much do you trust auto categorization that is
supported by email platforms?

22 ojsto] & H|O|RIE Empty inbox A. 1 don't trust Ai in general so 0% --- It would make a lot
of errors in early stages of Al, Even if it develops and

Moo 570 M=t 20 Y2 FEO| EO S (AR/ 7L E/EIS i) error rate goes down to 0.1% | still wouldn't use it,

Categorized mails
(T|EH) ELMA| Sopshi=H g™ dote
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G.

The standard of an ideal organized
mailbox is similar for both experts

and non-experts.

Survey #2: no spam(85) and no
unread mails(69), were selected out of
119 responders, both experts and
non-experts considered no spam and
no unread mails, as necessary,

INSIGHT

Q5. Check all the necessary condition
of organized inbox.

21%
A
7%

n A O2lo] FHE(AHA| EEE 2EAE]) £|Oj/US Spam mails deleted
ot 9IS/2IeI5A| B2 BIYO| g No unread mails
B2 B0l & H|O{QIS Empty inbox
oo SR = 26 H2 EO| HO| Qg (RAF/modE/ES

L=t Categorized mails
(T|EH) EaMA| Siofsh=M SieT 2ot
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Q6. Check all the conditions that
your current email account meets.

= A O] YE|(AA| e 2HAE]) E|OJRIE Spam mail is
managed(deleted or marked as spam)
‘OF Ql2/20I5IA| Q2! H|2o| I8 No unread/unchecked emails

w2 Bligto] HIoIRIS (2 et 07H) Empty inbox

rio

oo SFO| mef E6 B2 EC| = S (AF/mL8E/ES s
Mail is organized by folders
O H= SF5I JAA| 22 None of the above
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INSIGHT
1.

Users do not actually use functions Interview #1 _ User 2

even if they recognize it.
A: ---Honestly they already exist but | don’t use it, |
have my own reasons behind not using it,

Among the 6 functions that email Q4. Tell us how frequently you are using each functions.
platforms commonly provide, at least

60% users knew about the existence of
each feature but ‘delete’ was the only
function that more than half of the
users (52%) use the function often,

E0 () MY / miyet HH / SQWXI / £ = ZAaE
(oS Starring Archive Push Notification

A
Delete
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ARK| /
KHEt Mark
Spam
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8.

Users have rejection against structural

changes that remove distinctions of the “Proven tools designed specifically for the enterprise --- have a better
conventional mail formswith other chance of gaining acceptance and post-implementation support
communication services from the IT organization, And email is one of those tools,”

DesRochers, M, (2017, 08). 5 reasons why email is still the digital workhorse, Core HR, HRIS and
Payroll Excellence Essentials, Retrieved from https://search proquest.com/magazines/5-
reasons-why-email-is-still-digital-workhorse/docview/1951201223/se-2?accountid=15179
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0.

Piled up emails demotivate
organizing inbox.

INSIGHT

Interview #1 _ User 1

A: | think m in a stage where | want to (organize) but |
can't so itd be great if (the new email function) could can
help me out, ‘Select All' function would have helped me
try (to organize) at least, Deleting everything that's not
recent by few years,

Interview #1 _ User 1

A: But | couldn't, | don't think the numbers are not even

counting properly, Cause they've been stacked for years,

Q: Why do you think that happened?

A: ...you don't have to erase it, so if | have managed it
from the beginning, | would have kept doing it, but | can't
do it anymore,
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Interview #1 _ User 3

A: | organized for about 5 pages but there were so
many(so | quit organizing)--- Yeah it was too much,
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INSIGHT
10.

Regardless of the actual Interview #1 _ User 4 Interview #2 _ User 4

existence, the user gets affected
. I L A: | don't care as long as | can’t see (the number of A: The notification badge is annoying, and | can't stand it
by 1ts visi b]hty' unread emails), piling up, so | organize it,

Interview #1 _ User 2

A: | can’'t watch notifications getting stacked, | hate the
notifications showing:-- When | see the notification, | need
to get rid of them,
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10,

DESIGN REQUIREMENTS

Unorganized email inbox must be aided with a
universal solution,

Users distrust the current automatic sorting system
(ex: spam).

The new function that will be suggested for efficient

organization should not have many steps to perform,

There is no correlation between the frequency of
checking the inbox and the condition of the inbox,

Empty inbox is not the main concept of organized
inbox

The standard of an ideal organized mailbox is
similar for both experts and non-experts,

Users do not actually use the function even if they
recognize it,

Users have rejection against structural changes that
remove distinctions of the conventional mail forms
with other communication services,

Piled up emails demotivate organizing inbox,

Regardless of the actual existence, the user gets
affected by its visibility,

1,

New function must be universal
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10,

DESIGN REQUIREMENTS

Unorganized email inbox must be aided with a
universal solution,

Users distrust the current automatic sorting system
(ex: spam).

The new function that will be suggested for efficient

organization should not have many steps to perform,

There is no correlation between the frequency of
checking the inbox and the condition of the inbox,

Empty inbox is not the main concept of organized
inbox

The standard of an ideal organized mailbox is similar
for both experts and non-experts,

Users do not actually use the function even if they
recognize it,

Users have rejection against structural changes that
remove distinctions of the conventional mail forms
with other communication services,

Piled up emails demotivate organizing inbox,

Regardless of the actual existence, the user gets
affected by its visibility,

2. New function must be simple and intuitive
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10,

DESIGN REQUIREMENTS

Unorganized email inbox must be aided with a
universal solution,

Users distrust the current automatic sorting system
(ex: spam).

The new function that will be suggested for efficient
organization should not have many steps to perform,

There is no correlation between the frequency of
checking the inbox and the condition of the inbox,

Empty inbox is not the main concept of organized
inbox

The standard of an ideal organized mailbox is similar
for both experts and non-experts,

Users do not actually use the function even if they
recognize it,

Users have rejection against structural changes that
remove distinctions of the conventional mail forms
with other communication services,

Piled up emails demotivate organizing inbox,

Regardless of the actual existence, the user gets
affected by its visibility,

3. New function must be familiar
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10,

DESIGN REQUIREMENTS

Unorganized email inbox must be aided with a
universal solution,

Users distrust the current automatic sorting system
(ex: spam).

The new function that will be suggested for efficient
organization should not have many steps to perform,

There is no correlation between the frequency of
checking the inbox and the condition of the inbox,

Empty inbox is not the main concept of organized
inbox

The standard of an ideal organized mailbox is similar
for both experts and non-experts,

Users do not actually use the function even if they
recognize it,

Users have rejection against structural changes that
remove distinctions of the conventional mail forms
with other communication services,

Piled up emails demotivate organizing inbox,

Regardless of the actual existence, the user gets
affected by its visibility,

4 New function must be proactive
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DESIGN REQUIREMENTS

Unorganized email inbox must be aided with a
universal solution,

Users distrust the current automatic sorting system
(ex: spam).

The new function that will be suggested for efficient
organization should not have many steps to perform,

There is no correlation between the frequency of
checking the inbox and the condition of the inbox,

Empty inbox is not the main concept of organized
inbox

The standard of an ideal organized mailbox is similar
for both experts and non-experts,

Users do not actually use the function even if they
recognize it,

Users have rejection against structural changes that
remove distinctions of the conventional mail forms
with other communication services,

Piled up emails demotivate organizing inbox,

Regardless of the actual existence, the user gets
affected by its visibility,

5. New function requires the user’s final confirmation
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DESIGN REQUIREMENTS

Unorganized email inbox must be aided with a
universal solution,

Users distrust the current automatic sorting system
(ex: spam).

The new function that will be suggested for efficient
organization should not have many steps to perform,

There is no correlation between the frequency of
checking the inbox and the condition of the inbox,

Empty inbox is not the main concept of organized
inbox

The standard of an ideal organized mailbox is similar
for both experts and non-experts,

Users do not actually use the function even if they
recognize it,

Users have rejection against structural changes that
remove distinctions of the conventional mail forms
with other communication services,

Piled up emails demotivate organizing inbox,

Regardless of the actual existence, the user gets
affected by its visibility,

6. New function (solution) must be applied to both

old mails and new mails.
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SOLUTION IDEATION

OLD MAIL CLOUD POP-UP ASSISTANT TIMEBOMB

Remove but not erase Predict a desire Blowing Up Message

Providing an online storage where users Pop-up assistant is an automated As the name “time bomb” addresses, it
can move their old mails from their algorithm, It anticipates the user's adds a small, circle countdown bomb
inbox_ Users might set a certain period repetitive behavior and suggests a shape on the profile or the name of the
of time that if not check certain mails for method for organizing, It is a function email received, By adding this small
that set period, they are moved to the that automatically asks you if you want feature, it keeps the original structure of
cloud. This cleans inbox without drastic to repeat the action in a similar form of the email, It also drives the user to be
structural changes and free of pressure mail with one click, conscious of the time left so that the

of erasing mails, user can have more tendency to check

emails quickly,
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SOLUTION IDEATION

L
A ecTioN

OLD MAIL CLOUD

OLD MAIL
STRONG

O 0000

NEW MAIL
MILD

CNCHONONG®,

POP-UP ASSISTANT

OLD MAIL
MODERATE

O0O00O0

NEW MAIL
STRONG

OO0 000

TIMEBOMB

OLD MAIL
WEAK

©OO0O00O0

NEW MAIL
EXTREME

CRCRONCRG,



POP-UP ASSISTANT

FRIENDLY VER.

o USER LEVEL SYSTEM

o IMMEDIATE POP-UP ~GHGKTO-SEE
o CHARATERIZATION

o POSSIBLE TO DELETE POP-UP

o SOUND WHEN POP-UP

DESIGN ALTERNATIVES

Three Variations




POP-UP ASSISTANT

SECRETARY VER.

o—USERLEVEL-SYSTEM

o IMMEDIATE POP-UP ~GHGKTO-SEE
o—GHARATERIZATHON

o POSSIBLE TO DELETE POP-UP
o—SOUNB-WHEN-POP-UR

DESIGN ALTERNATIVES

Three Variations



POP-UP ASSISTANT

INTROVERT VER.

o—USERLEVEL-SYSTEM
o—MMEBIATEPRPOP-UP-/ CLICK TO SEE
o—GHARATERIZATHON
o—POSSIBLETFO-DELETEPRPOP-UR

DESIGN ALTERNATIVES

Three Variations
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POP-UP ASSISTANT

SECRETARY VER.

-+

INTROVERT VER.

OUR SOLUTION: InboT

Team 2

MailBomb



FINAL
PRESENTATION

Format : Chrome Plugin

Slogan :

Seamless, Effortless, Mind Less
You are just a click away!

Idea:

InboT is a pop-up assistant that utilizes an
automated algorithm, It anticipates the user's
repetitive behavior and suggests a method for
organizing, It asks you if you want to repeat the
action in a similar form of mail with one click,

Team 2
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OUR SOLUTION: InboT

1. Customized Suggestions

* InboT gives a customized suggestions by analyzing
behavioral patterns of each user, It can also give lazy users
a suggestion by recognizing laziness as another pattern,

2. Undo & History

* Pop-ups don'’t get piled up but replaced by new ones,

+ It prevents users from being worried or anxious,

3. See More

* For a more accurate organization process,

 Reduces distrust towards the Al's decisions,

4 Alarm ON/OFF

« Alarm can be turned off to minimize user work disruption



PROJECT RESULT

Run-Through Video of Prototype #2.1
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Prototype #1

Prototype #2

PROTOTYPE
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Evaluation / Modification via User Test

OVERALL CHANGES

1. Increase font size

2. Change in wordings

-Q- -O .O- .m

AMIBIET] -~ HE
HE|EHOC/MIA|EEE — HIZ222 on/off
N2t S|aER| — B|AEE]

=9 HA| - HH HA|
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PROTOTYPE

Evaluation / Modification via User Test

__________________________________________________________________________________________________________________________________________________________________________________________________________
\\\\\\\

2052| SALH 0IL0] ARIE| S LIC I 2 AHH20| U ARSI AALICE

K EET77% 0|(71) SIS LICE K EETTTH O|(7h) KIH=IRASLICH
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PROTOTYPE

Evaluation / Modification via User Test

Make it more distinguishable between ‘immediate undo’ and ‘'undo in history’

4o (not available)
ymmediate un
5] 22| x E
HIOH (LR A EETTTH RICH 2 SrAIRH -1 ‘ ’
il BT HE] (AR K EETTTH A
it ry e <t ry SHE RIQHS A%l F| ASIAIZELINE? S Aot A1 AlAEIIALIC
in Histo in Histo
Wit qgHL o Undo TN ug gig

S Hieto] ¥ FAS|USLICE

Prototype #1 e Protobype #2 o
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PROTOTYPE

Evaluation / Modification via User Test

o ers . Switch Desi
Increase Accessibility of each function witch Design

______________________________________________________________________________________________________

Remove menu button and utilize the top bar

Mot 5| AE2) QD siAsa) sizzzon @ X

THAE2E HEt

XHA|E| 22| x E

US BT H| LR FARSHAE

10
=
ne
mjo
ne
MY
;OI»
o>
-
n

FALHY HE

LR G A0 ZE UEE S8 EAENRY
of o gle izt zraix  Change button position
=)

QARHAZ | B LS B R RIBIA| 20127

Prototype #1 e Prototype #2 )

e —— -
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PROTOTYPE

Evaluation / Modification via User Test

Add Home (Default) Screen Previously, when there was no suggestion, a menu appeared when you clicked
the icon to emphasize simplicity, but after the update, a home screen appeared,

Changes to a more acceptable structure for users

OlAER sz on @) %

Prototype #1 Prototype #2
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Apple Korea

Apple Korea

oFS AlRkE

Apple Korea

A bilS SYULICEL F2HS
MB1947268

X Bl SeLICEL FEH=
MB1342213

oS AfZ} 10kg HHS2HR! QHLH
MLct.

APPLE Oj| A ‘2315t 93a=o0|
Lict.

PROTOTYPE

Evaluation / Modification via User Test

1
Q
>
:

HI22= ON .

FARH4E2| B2 S EH 2 RSHAIZI0R?

Q Apple Korea S| Hi A SQlL|CL 265
MB1947268

Q Apple Korea BXH HiA SQILICE =2HS
MB1342213

O otz Ak OL= ALz} 10kg BIAEIQ! QY
Ai%!kIEL

Q Apple Korea APPLE Of| A 2435t 44-=0!
Lict

FALHY HE 7]
LEHSE IS0 Y B2t

Prototype #2
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X

Enable a click that opens each mail

This function used to be in the separate
window in Prototype #1, However, InboT
Prototype #2 offers the users to be able to
review the mails sorted with only stretching
out motion inside the current window,
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PROTOTYPE

Evaluation / Modification via User Test
Overall Ul change for ‘History’ More detailed "How to use”
X =
engma - DEAER szzon @ X

P
>.
n

|2

A2 USRI KL 7 IR S 23| L HESIHIR. ol masti? () 80| HWastiR? X)
@AIx} ‘Apple Korea' 2121 R4} 02 48 3 3§ MeY &3
)| ST o= HREM 20| ESEHeRIUC
25101 2 £ HHESIMIR.
: X 420 YNR-AppleKorea' BRI SAHU4E SIE Myt wss
(PHEE FgH LARH AMchEtR' 7S 514 T M Apleores BB S U ML AR 2SR MHE Z}HIQH LHSS 3240121 OFY e LSS E2ig 4+

BLICH M22 MEfA| HZE 2P EISELIC,

Bl A A HE ROl PE3A BRI
MWL ARIENRIE PESRILC
, . A2t UARFAEETTTH Al aa
YR KEETTTX At N s BAIHEIOH 4SS HRI0| CHA| BRIOR LiEkd 4 IaLICk
wl | umas 4% WAKEETTIA OZPE| 2 2080 0jgl A i
AR A EETTIH OZHE 2 208 012 AR on
HE  gAXpoIMchEtn = ' O2HE| 22052 K| ALY

- (MR RNR ABA ORRE| 2 70| YU AK|
LR AMCHER FIAFY O LE| 2 482| 02 MK

Prototype #1 ) Prototype #2. )
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PROTOTYPE

Evaluation / Modification via User Test

Overall Ul change in Alarm ON/OFF function

HI= 20| ZelE|RASLICE Mt =2l HH HY 2 2 HAIELICE

OLE-E] szazorr @ X OL I segzon @ 0 X

HE|2 2ETtFYSIEIASLICE
Higto| B2 Yo EAIELICL

L)
SHH EAEERIRIO| QLI | $1H EABHRIOHO| RALICE
1

THA|E R} SASISIISLICE
0012 S2A| TigkS B4 4 BLIC
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PROTOTYPE

Evaluation / Modification via User Test

User Session #2
Type : Assessment

Prototype #2 Prototype #2.1

o On/off switch supporting both drag/click

o Minor Wording Simplifications :

- ‘AN HEO|M =FAIO| ZA|Z|ASLICE 2 HIO|E 7t
CHS MIEAIRE BHIEILICE ~ HE 2350| HO|Eof A EL|Ct

- EA| Hat I ~ B RIS Sl

o Exclude re-review function in history and its description in
'how to use’ section
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DISCUSSION

InboT Prototype Test Results

Fruitages from Updating

v' Giving ‘See More’ as an option made users v' The intuitiveness of each functions
feel more secure (because Al can make increased through updates,
mistakes)

. most users used this function every
single time

* this relieves user’s feeling of insecurity
(of making mistakes)

What could be more added? User Response Logical Next Step

v' The notification did not hinder user’s v' Using more diverse mediums, looking for

original action (opacity control, fade out)
but this could also mean that the
notifications are not notable enough,

Proactive recommendation can be an easy
way for users to organize their inbox,

v' Users wanted more personalized settings.

ways to encourage users to organize more

while maintaining the degree of interference
of now,

Continuously studying on the Algorithms of
more customized proposals

Considering offering more customized
options, such as modifying screen capacity
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DISCUSSION

Limitations

Limitation 1: Imaginary Email environment

For the user test sessions, our team could not use user's’ own emails because of
privacy issues,

Therefore, every participant was given a same made-up inbox which were not enough
for us to research whether our service is ready for a perfectly customized situations,

Limitation 2: Mobile uses were not taken into consideration when
making solution even though there were significant number of
users using email on mobile devices.

According to the results collected from Survey 1’s Question 2, Users check their email
using both desktop and mobile (Mobile 53.6% and computer 44 9%). However, the
solution was thought to be well-working in a chrome plug-in format, so the solution
focused on the desktop users._,
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Recommendation

The solution has earned many positive feedbacks from the participants, Its biggest spirit lies on the fact that it is easy to
use, intuitive to react, proactive by suggesting in advance, and does not dilute the essence of conventional email services,

As the limitations mentioned, the solution was made as a chrome plugin, The function is holding a strength of not
changing the original email environment yet expands to different email platforms, For now, however, it is also true that
because of this format, the service is optimized for Gmail users using chrome browser plugin,

Still the potential lies on the fact that it is a chrome plugin-it is not limited to ‘Gmail'. This addresses that if there InboT is
prepared into more diverse versions for different email platform, it can be easily applied to them by just using a chrome
browser, Also, our team believes that this service idea can be realized into various format such as mobile applications,

Thus, the future recommendations would be first expanding it for other email platforms such as Navermail and Kakaomail
in webpage, which would be followed by developing a mobile applications supporting various versions,
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